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>EDITORIAL GOALS

Be the trusted voice of the northern business community and the go-to source for anyone

with interests in the North > Raise the bar for business journalism in the North > Deliver

a fast-paced magazine with a smart mix of short reads, in-depth features and bold visuals

> Earn the respect and readership of business leaders across the Yukon, NWT and Nunavut

> Help connect and strengthen ties between the North's business communities > Build a dynamic
digital and multimedia presence that expands our reach and impact.
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>CIRCULATION
Printrun: ~ Estimated readers:
12,000 copies over 36,000 per issue*

Distribution Numbers > oicitaL anD PRINT SUBSCRIPTIONS ARE NOW AVAILABLE

All business mailing addresses in the Yukon, NWT, Nunavut
and northern areas of Manitoba, Quebec and Alberta

Airport racks in Yellowknife and Igaluit - > 4,000
Northern politicians, bureaucrats, influencers and sector organizations 1,000
Federal politicians, government departments and mining/exploration

companies working in the North - > 1,000
Bulk quantities to airlines and hotels - > 1,000

Distribution at territorial and regional business conferences and trade shows, and
inserts in southern newspapers (Globe and Mail, Edmonton Journal, etc) - > 3,500

Newsstands in northern gateway cities - > 500

* This is based on an estimate of 3.2 readers for each copy of the magazine.



>|SSUE PREVIEWS & DEADLINES

ISSUE #1
The State of the
Northern Economies

Taking the temperature

Mining may be the biggest
private-sector contributor to
economic development, with
government transfer payments a
close second, but that's far from
the sum total when it comes

to the northern economy. Our
writers explore the sectors that
have driven growth in the last
year to paint a clear picture of
where we're going next.
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Transportation
and Technology

Drive to succeed

From permafrost and aging
infrastructure to mountain
weather and long distances,
northern transportation has
its share of challenges. This
issue looks at how businesses
are handling them. It also

digs into new northern-made
technologies and how they're
shaping process and progress
across all sectors in the

territories.
Reservations by: January 22 Reservations by: April 15
Materials deadline: January 24 Materials deadline: April 17
Release date: Mid-February Release date: Mid-May

* Dates are subject to change. Please check with sherry@uphere.ca to confirm dates.
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>|SSUE PREVIEWS & DEADLINES

ISSUE #3 ISSUE #4
Entrepreneurs Annual
The Northern Mlnlng SpeCial

Business Hall of Fame

Up Here Business is back with

its annual tribute to the northern
businesses that have laid the
foundations of the entrepreneurial
community, pioneered new sectors
and shown the rest of us how to get
it done. Give us a shout if you have
ideas for who should make this
year's list!

Going deep

Mining is the biggest industry

in the North so it gets special
attention in our annual theme
issue. We'll highlight the most
significant developments of 2026,
profile the people who are shaping
the trends, explore forward-looking
technologies, tap into expert
commentary on leading industry
issues and much, much more.

IN EVERY ISSUE: Up Here Business magazine delivers smart northern insight with every issue. It's packed

with the latest news and analysis, practical advice on tax and legal matters and tips to tackle everyday business
challenges. We also spotlight the people and companies driving success across the North—backed by stunning
photography that brings it all to life. Don't miss out!

Reservations by: July 15 Reservations by: October 14
Materials deadline: July 17 Materials deadline: October 16
Release date: Mid-August Release date: Mid-November

* Dates are subject to change. Please check with sherry@uphere.ca to confirm dates.



>ADVERTISING

Value-Added Advertising
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Up Here Business goes beyond traditional ad space to offer a range of value-added advertising options

designed to give your message greater impact and context. Whether you're looking to tell your story

in your own words or align your brand with relevant editorial themes, we offer:

> Advertorials and Sponsored Content Custom-written or client-supplied content that blends seamlessly
with our editorial style while clearly marked as promotional.

> Partnered Articles Collaborate with our editorial team to highlight your organization’s work, expertise
or initiatives in a compelling, journalistically driven format.

> Showcase Sections Feature your business or sector in themed sections tied to key industries

or regional focuses.

These formats offer extended shelf life, credibility and more engaging storytelling—perfect for businesses
that want mare than just an ad.

Reach out to our sales team to learn more about available options, pricing and how we can help
craft the right fit for your goal.

Our Sales Team

Advertising with Up

Here Business is more
than placing an ad—it's

a partnership. Our dedi-
cated sales team is here
to make the process
smooth, friendly and
stress-free from start to
finish. Whether you're a
first-time advertiser or a
long-time partner, we're
always just a call or email
away to answer questions,
suggest the best fit for
your goals and make sure
your message shines.

. Seth Kassem:
i seth@uphere.ca

Haydn Mobbs:
i haydn@uphere.ca

FREE AD DESIGN
Need help creating your ad”? No problem. Our in-house
design services are always free. Whether you're starting
from scratch or just need a little polish, our creative team
will work with you to deliver a professional, eye-catching
ad that gets results.

At Up Here Business, we believe great service should
come standard. We're here to help—every step of the way.

Ad Cancellation Policy

No charge for cancellations made at least two
weeks before the reservation deadline > 50%

of the ad cost is payable if cancelled after the
reservation deadline > 100% of the ad cost is
payable if cancelled after the materials deadline.




Ad Size 1X 2X 4X
Outside back cover S5450 S$57100 $4,850
I T Inside covers $4400 $4,200 $3,900

>RA-|—E CARD 2-Page spread $6,850 $6,600 $6,400

Full page $3700 $3,450 $3,300
2/3 Page* $2,850 $2,700 $2,550
1/2 Page island* $2,550 $2,350 $2,200
1/2 Page (horizontal) $2,300 $2,200 $2,000
1/3 Page (horizontal)* $2000 $1,850 $1,650
DOUBLE PACE SPREAD FULL PAGE 1/3 Page (square) $1600 $1450 $1,300
1/3 Page (vertical) $1600 $1450 $1,350
1/4 Page $1,000 $3900 $800
- e 1/6 Page (horizontal) $800 $700 $675
1475 X 1025 7375 X1025°
1/6 Page (vertical) $750 $725  $675
1675 X107 7875 X075 ) .
1/8 Page (business directory) ~ $475 $450 $375
1625 X" 8126 X1r * Only ad on the page
2/9 F’[{ 1 %} p A PE 1’J/[S
: LD ) VEFT - ;
AL E yopue | R R
e SUARE HORZONTAL i - VERT
457 X978 457X 7658 635" X48 2225 X979 457 X48 63 X3 34 X48 466" X233 225 X48
MARKETPLACE DIRECTORY LIVEIS THE AREA IN WHICH ALL TEXT,
LOGOS AND PERTINENT GRAPHICS MUST
LIE ON THE PAGE.
TRIMIS THE EDGE OF THE PAGE
INTHE FINAL MAGAZINE.
; BLEED IS THE EXTRA 1/8 INCH AROUND
15 WP WP 1806 THE PAGE THAT MUST BE PRINTED BEFORE
1/4PGHOR. J 7 WP1 HOR. THE PAGES ARE TRIMMED TO THEIR FINAL SIZE.

695'X233 2186'X 48 2186'X3 2186'X2 339°X21
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