
We introduce the challenges of hiking the Donjek 
Glacier in Yukon’s Kluane National Park, set our 
sights on some incredible northern road trips, learn 
how the North’s most endangered species were 
brought back from the brink of extinction and follow 
the return of Arctic butterflies to northern skies.

ALSO IN THIS ISSUE, we find out what it takes 
to set up 911 in 11 different languages, how couples 
say ‘I do’ atop mountains in the backcountry, why 
Kinngait (Cape Dorset) has such a love for the 
game of soccer, and what to do and see in Inuvik on 
a 48-hour visit.  

This issue will also include the winners of our 
annual Sally Manning Award for Indigenous 
Creative Non-Fiction.

Summer’s coming

We’d like to set the 
record straight.
There is a difference between 
circulation and readership of 
a magazine. Circulation is the 
number of copies printed and 
distributed. Readership refers to 
the total number of readers of 
copies of the magazines, based on 
an estimate of the average number 
of people who read each issue. 
Often magazines do not provide 
circulation numbers and only 

provide readership numbers, which, 
unless officially measured by the 
Print Measurement Bureau (now 
part of Vividata), are only blue-sky 
estimates.
At Up Here Publishing, we proudly 
present the number of copies of 
each issue that are printed and 
circulated – 25,000 copies per 
issue. We can guess that each issue 
is read by three or four people, 
maybe more, but unless officially 
measured by an independent 

organization that is only a guess.
When purchasing ads, remember to 
ask for the circulation numbers. If the 
publication only provides readership 
numbers, then ask if those numbers 
have been independently verified…
and if not, ask for the number of 
copies printed.
Up Here stands behind its circulation 
numbers which are independently 
audited by the Canadian 
Circulation Audit Board. 

LET’S HEAD OUTDOORS.

Now in its 36th year, Up Here is distributed to every 
community across the three territories, and reaches 
a wide readership across Canada via subscribers, 
newsstand sales and other targeted circulation.  

TRANSPARENCY

Check out our media kit

May/June 2020

In this issue we provide a sampling of things 
to do and see outdoors in the far North. The May/June issue is 

also distributed to visitor centres in all three 
territories and is available to travellers at the 
Yellowknife and Iqaluit airports.

BONUS: 

Ad reservations: Mar. 31 
Ad materials: Apr. 2

ADVERTISING DEADLINES:

Contact:
sales@uphere.ca

https://uphere.ca/sites/default/files/up_here_2020-01-28_2020_media_kit_-_v4-sales.pdf

