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THE VOICE OF CANADA’S FAR NORTH

of Canadians read 
magazines; of those, 
60% read print only, 
31% read both print 
and digital and just 8% 
read digital only.
As quoted in the Globe and Mail, based
on publishing industry data from Vividata
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This issue looks at the changing Arctic 
landscape. From eroding coastlines, 
melting permafrost, unpredictable 
sea ice—all caused by global warm-
ing—to the introduction and influence 
of southern staples and technol-
ogy, we present stories that docu-
ment what all this change means in 
Canada’s North.  

We’ll visit Tuktoyaktuk, a small NWT 
Town on the frontlines of climate 
change.  Today the Arctic Ocean 
borders on Tuk backyards, erosion 
is forcing some residents to literally 
pick up and move their homes, and 
the residents are struggling with the 
future of their community.  

And the December issue will also 
introduce Up Here’s 31st Northerner-
of-the-Year, one of our readers 
favourite features.    

The December issue of Up Here 
will reach thousands of passengers 
on Canadian North’s regularly 
scheduled and charter flights, as its 
inflight magazine. It will be avail-
able on newsstands across the 
country and in the homes, offices 
and cottages of our thousands of 
North American subscribers. And, as 
always, the December issue will fea-
ture prominently in the Yellowknife 
and Iqaluit airports, in Premium 
Plaza lounges in Edmonton, Toronto 
and Calgary, as well as in hotels, 
restaurants and  visitors centres 
North of 60. 

Reach a targeted market of 
Northerners, and thousands of
others who have a keen interest
in Canada’s far North. 

6,000 copies distributed 
to every community across the 
three territories and Nunavik.

7,000 copies in seat 
pockets of Canadian North 
scheduled and charter fl ights, 
and hotels in communities 
served by Canadian North

17,000 copies to 
subscribers, newsstands, 
airport lounges, special events 
and selected lists of media, 
businesses and politicians.

4,000
copies of this issue only distribut-
ed at arts and film events across 
Canada. Ask your sales rep for 
the detailed distribution list for 
the Oct/Nov issue of Up Here.

  
Advertising Booking Deadline:
Friday, November 2nd 

Contact sales@uphere.ca


